CPHS Research Study Recruitment Guidance and Template
Research projects often involve recruiting potential participants using a variety of methods. Some of the more commonly used recruitment methods include flyers, posters, brochures, social media posts, recruitment emails/letters and word-of-mouth recruiting.

Recruiting is part of the informed consent process; therefore the recruitment materials and methods must be reviewed by the CPHS prior to their use. The review is done to ensure that the information is not misleading to subjects. The CPHS is particularly cognizant of the challenges presented by research involving vulnerable populations, such as children, prisoners, pregnant women, mentally disabled persons, or economically or educationally disadvantaged persons.

It is also the responsibility of the CPHS to determine that the recruitment materials and methods do not cause undue influence and that they accurately describe the likely risks and benefits of study participation. In addition, Federal Regulation states that selection of subjects must be equitable (45 CFR 46.111).

The following guidelines are intended to offer guidance to researchers in advertising and recruiting participants for their studies. These guidelines are consistent with requirements published by the U.S. Department of Health and Human Services.
_____________________________________________________________________
Recruitment Materials Guidelines
The following are examples of advertisements:

· Internet postings-including emails, listserv messages, online advertising, chatroom postings, social media sites

· Flyers
· Newspaper advertisements
· Radio and television announcements
· Bulletin board tear-offs
· Posters
The advertisement should include: 

· the name and address of investigator and research institution; 

· a description of the type of research and purpose of the research; 
· a description of what study participation entails;
· in summary form, the criteria that will be used to determine eligibility for the study;  

· a brief list of participation benefits, if any (compensation should not be listed as a benefit);

· the time or other commitment required of the participants; 

· location of the research and the person or office to contact for further information.
Do’s and Do Not’s for recruitment materials.
Do….

· make plain that the solicitation is for the purpose of participation in research

· use the term “research” when describing the study

· use the term “investigational” if a test article or treatment is referenced in the advertisement

· Consider the need for confidentiality in the design of the materials. A sign-up sheet exposing subjects’ names and contact information to public view may not be appropriate.
Do not…

· emphasize the payment or the amount to be paid: may not be a lead in before the description of the study purpose and procedures; may not use larger or bold type; payment language may not be highlighted.
· use any language that is misleading.
· make any false or exaggerated claims. It should be clear that “research” is involved.
· use terms such as “new treatment,” “new medication,” or “new drug” without explaining that the test article is investigational.  A phrase such as “receive new treatments” implies that all research participants will be receiving newly marketed products of proven worth. 
· promise “free treatment,” when the intent is only to say participants will not be charged for taking part in the investigation.  
Using Social Media (including websites) for Recruitment

The CPHS understands the powerful potential of using social media to contact and inform potential research subjects, but there are risks. The CPHS must review each use and all materials intended and designed for potential research subjects. Use of social media as part of the plan for recruitment is on a case-by-case basis as in any other protocol.
• Social media sites cannot provide absolute anonymity, confidentiality, or privacy

o Researchers must understand privacy provisions of the site and be able to provide details to CPHS and potential study subjects
• Submission must include detailed privacy and data security plans, including:

o How the data is transmitted

o How the data is maintained
Social networking or search site advertisements must include:

• a draft of the site’s summary sheet arrangement,

• copy of any other linked websites

• a summary of how privacy will be maintained if information from users will be collected through the interaction on a social networking site
Example of Acceptable Wording: 

DARTMOUTH COLLEGE BRAIN STUDY 

You are invited to participate in a study looking at how individuals perceive themselves, conducted by XXX at Dartmouth College, Hanover, NH. The study involves a 60 minute survey and a 2 hour laboratory visit with MRI session.. Compensation available. If you are at least 18 years old, do not smoke, are right handed, and would like more information about participating, contact: Investigator/Graduate Student at xxx-xxx-xxxx or Investigator/GraduateStudent@dartmouth.edu 
Example of Unacceptable Wording: EARN $500! Get a FREE I-Pad! Interested? Email Laboratory@gmail.com
If you have questions about this guidance, please contact us at cphs@dartmouth.edu 
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